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Learning Outcomes

By the end of the programme, you will be 
able to:

•	 Develop a digital marketing strategy 
for your organisation

•	 Incorporate privacy concerns related to 
digital data within your strategy

•	 Accurately measure the effect of your 
digital marketing strategy

•	 Prioritise and optimise marketing 
actions in an increasingly digital 
environment

•	 Develop digital assets, and plan for 
growth leveraging those assets

Who Should Attend?

Marketing executives and consultants 
who have:

•	 Some data fluency but need to hone 
their analytics-based thinking

•	 No data fluency and need to gain this 
knowledge.

Non-marketing executives and 
consultants whose roles interface with 
marketing and need to better understand 
the latest thinking around digital 
marketing and analytics.

Programme 
Directors: 
Professor Ujwal 
Kayande and 
Professor Andrew 
Stephen

Duration: 
4 days

Location:  
Melbourne

Please refer to 
our website for 
programme dates 
and fees.

APPLY NOW 
mbs.edu/dvtd



Programme Journey

Emerge with new skills and behaviours by 
exploring the following key themes:

Digital marketing foundations and risks

•	 Digital marketing: core principles and 
latest thinking

•	 The digital transformation of marketing

•	 Analytics-based thinking

•	 Digital data, privacy, ethics and 
security

Analytics for understanding customers

•	 Data sources, collection and quality

•	 Advances in data-driven customer 
insights

•	 Applications to customer-related 
decisions

Analytics for reaching, influencing and 
engaging customers

•	 First versus third-party data

•	 Advances in data-driven advertising

•	 Media and programmatic advertising

•	 Social media marketing

Causality and experimentation

•	 Misinterpretations of digital data and 
applying experimentation

•	 The future of digital marketing and 
analytics

Learning Methods

Interactive sessions, facilitated by 
global marketing experts, addressing the 
programme’s key themes

•	 Industry guest speakers and case 
studies, providing real examples that 
translate theory into practice

•	 Daily workshops, enabling knowledge 
sharing and opportunities to apply 
analytic principles
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